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Course Description

IDC4U is a Media Studies course that extends the learning of its prerequisite, EMS3O, to help students understand, analyze and create within all major media. This course allows students to experiment with forms, genres, and languages so they can decide which media forms are appropriate for which audiences and purposes. 
Rationale
Toronto is a national and global communications hub in the information age. Traditional and new media are created, promoted, and communicated internationally. Among the city's mufti-million dollar production organizations are Torstar, Southam, Harlequin, Nelson, Harcourt, Oxford University Press, Alliance-Atlantis, CHUMCity, and Nelvana, all of which produce and distribute multimedia works. Toronto is also home to a wide range of post-secondary institutions that help their students prepare for successful careers in media industries in the city and around the world. Among its state-of-the-art post​secondary facilities are sites located at Centennial College, Seneca College, Sheridan College, George Brown College, Humber College, University of Toronto, York University, and Ryerson University. There are also several private training institutions.

Because of the wide range of exciting career and post-secondary opportunities in media—whether in policy, production, distribution, or promotion—Toronto secondary students would benefit from a course that is specifically designed to help them identify and prepare for their chosen careers. Students pursuing interests in policy might study careers in government and industry regulatory agencies or in businesses negotiating compliance with these agencies. Students pursuing interests in production might study careers in producing, designing, recording, or constructing. Students pursuing interests in distribution might study careers in film, television, and new media. Students pursuing interests in promotion might study careers in marketing and public relations. IDCU offers the opportunity to explore all of these roles. 

Course Curriculum Expectations

The curriculum expectations of IDC4U are divided into the strands below: 
1. Theory and Foundation (35%): demonstrating and understanding key issues, concepts, structures, approaches, skills and strategies of disciplines studied.

2. Processes and Methods (30%): ability plan for and access appropriate research resources; process information and problem solve using a variety of strategies and technologies. 

3. Implementation, Evaluation, Impacts and Consequences (IEIC) (35%): implementation, communication, analysis and evaluation of interdisciplinary endeavors.
Units of Study

IDC4U consists of 5 instructional units (70% of final grade) and 1 final evaluation unit (30% of final grade). The Unit themes and descriptions are as follows:

1. Investigation the Media Landscape: This unit establishes several concepts and theories that will underpin and extend the remaining units. 
2. Media Shaping Messages: This unit investigates the interaction between form and content in the communicating of meaning in various media. 

3. Audience Profiling: This unit involves learning how media messages are created for and targeted at specific audiences, based on researching and matching media forms and content to audience characteristics.

4. Mediating Canada: This unit involves the study of how Canada creates and communicates Canadian culture to Canadians and the World.
5. Media and Citizenship: This unit explores the ways in which various media influence Canadians’ abilities to communicate their ideas and affect change.

6. (Final Evaluation) Effective Community Communications: This independent study unit begins at the end of Unit 2. It will consist of individual and group presentations and written work in which students create, analyze and explain a media campaign and communication strategy for a local community organization.

Assessment and Evaluation

In the Ontario Curriculum, course work is worth 70% of the final grade, and a final evaluation
 near the end of the course is worth 30% of the final grade. In this course, units 1-5 will end with a summative evaluation
. A few formative assessments 
will be used during the units of study, but the unit summative evaluations will comprise most of the 70% course work.
In order to earn credit in a course, students are responsible for demonstrating evidence of achievement of the knowledge and skills described by the OSS curriculum expectations.  Students are expected to complete all assigned work by the dates/deadlines identified by teachers.  These deadlines apply to assignments, projects, presentations and tests.  If a student anticipates a problem with meeting a deadline, she or he must discuss the problem with the teacher in advance.  Individual situations will require different decisions and teacher professional judgment.  Teachers may deduct marks for late assignments, to a total of 10% of the value of the assignment.  Students will be informed of a date past which a late assignment will no longer be accepted.  It is therefore possible for a student to receive a mark of zero after an appropriate time has been allowed and assignments have been returned to the class.
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� Syllabus information and units of study are from the 2004 Toronto District School Board IDC4U Media Studies Sample Course of Study.


� Unit 6, in which students demonstrate knowledge and skills learned in the course. Through created products and oral/multimedia presentations, three marks will be generated for the three strands totaling 30%.


� These occur at the end of each unit, after students have been given assessments, direct instruction, feedback and remediation. 


� Meaningful feedback and remedial instruction to prepare and improve performance in summative evaluations. May be used in assigning recent and most consistent grades.





